
The Foundation enabled greater exposure to TEDx audiences worldwide on global health and development problems and solutions

TEDx and Gates’ collaboration during a multi-year, multi-component partnership reflected Gates’ commitment to “unlock the possibility inside every individual” 

● Objectives: one component was to increase awareness around global health and development problems and solutions by creating a global campaign
● Activation: create six custom videos about global health for distribution on the TEDx platform plus a blog post and social sharing on Facebook and Twitter
● Success: 1.8 million YouTube views of Pandemics, Girl Power, Global Nutrition, Critical Issues, Reimagining Leadership, and Design for Global Health

https://tedxinnovations.ted.com/2016/07/25/introducing-tedxspotlights-curated-playlists-about-pressing-global-issues/
https://www.youtube.com/watch?v=Q_Kxa7mWbEc&list=PLsRNoUx8w3rPzZlkseNJ17-0CSUf6f6Fp
https://www.youtube.com/watch?v=2WHQrG5IDC8
https://www.youtube.com/watch?v=rW1kDb3Y9kk&t=7s
https://www.youtube.com/watch?v=cPpobdgpG8E
https://www.youtube.com/watch?v=M0MvdurXvpU
https://www.youtube.com/watch?v=fGA6I1yjB9s
https://www.youtube.com/watch?v=Q_Kxa7mWbEc&list=PLsRNoUx8w3rPzZlkseNJ17-0CSUf6f6Fp

