


TED

iIs a dynamic platform
for creativity, innovation,
and change.

By showcasing the ideas of the world’s most original
thinkers, inventors, and visionaries, TED amplifies
the potential impact of their concepts through a
global network of influencers. Partners can tap into
this powerful network to communicate their own
discoveries and missions in compelling new ways.
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35 people watch a TED Talk

EVERY'SECOND

At home. At the office.

On the go. On a train. On a flight.

Via video. Via audio.

In English. In Chinese. In 116 languages.

Partners can connect with every interaction.




TED connects partner
messages with relevant ideas
and all the right people

SCALE AFFLUENT EDUCATED INFLUENTIAL

18 million 68% have HHI 64% are college Business decision

monthly unigues of $75K+ graduates+ makers: Index 284




HALO EFFECT

88% OF TED VIEWERS TRUST AND
ARE INSPIRED BY TED CONTENT

66% OF THESE OF THESE SAME
VIEWERS FEEL THAT OUR
ADVERTISERS SHARE TED’S

VALUES



EXPLOSIVE GROWTH

worldwide iIn 116
with local events |
countries, and TE

ED Talks are now available

anguages,
N 179

D-Ed clubs

IN 100+ countries.




A comprehensive global media ecosystem that reaches users across multiple devices and audience segments at scale.
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TED An Inspired + Engaged Audience

female
audience

5K+
household
INncCome

college-
educated

*comscore VideoMetrix Jan 2017 | **Google Analytics 2016

intellectually
curious

737 index
graduate students

affluent

183 index
brokerage portfolio
value of $250K+

tech
savvy

276 index
bought computer equip.
IN the last 6 months

ololl Influencer
_—

295 index
share advice
on social media

traveler

527 index
20+ domestic trips

business
decision
maker

284 index
business purchases,
banking services
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TED

TED MEDIA: EXCLUSIVE SPONSORSHIP

For premium brand engagement on TED.com Desktop and Mobile,
partners will have 100% Share of Voice surrounding a TED Talk, TED
Original Series or content.

RAY DALIO

How to build a company where the best ideas win

waz o B OO

Ideas worth spreading Ideas worth spreading

This inspired thinking shared with you by

W

ROLEX

How to pitch to a VC

& ow
MORER when no
Principles: Life and Work
Ray Dalio PRINCIPLES
ay Dalio
Simon & Schuster (2017) ; -
3 ways to plan for the (very) long
M
‘ ROLEX \

PRE-ROLL SLATE- TITLE CARD POST-ROLL VIDEO COMPANION UNIT + LOGO




TED

TED MEDIA: EXCLUSIVE SPONSORSHIP

For premium brand engagement partners will have 100% Share
of Voice surrounding a TED Talk, TED Original Series or content
within Mobile Apps.

o000 Verizon LUTE + 10:51 AM 10 > 34% 0

£ Search Talk Details

Audrey Choi
How to make a profit while making a
difference

L.xste.'*..toau.d.o | @ @ @

About this talk

Can global capital markets become catalysts for
social change? According to investment expert
Audrey Choi, individuals own almost half of all global
capital, giving them (us!) the power to make a
difference by investing in companies that champion
social values and sustainability. "We have more
opportunity today than ever before to make
choices,” she says. “"So change your perspective.
Invest in the change you want to see in the worid.”

MOBILE COMPANION UNIT




TED
TED MEDIA: EXCLUSIVE SPONSORSHIP - OTT

Partners can integrate their messaging into content accessed by viewers who
consume TED across premium devices.

APPLE TV ; ADDITIONAL PLATFORMS
ROKU APP
For these women, reading is a daring act
HBE® S CRACKLE
m gﬁlllﬂﬂ L PANDORA
BV Y
ANDROID TV

TED

The sponsorship features 100% ownership of the following talk features:
e Pre-Roll Slate e Post-Roll Video




TED

PREMIUM PLACEMENTS + SPONSORED RIBBONS

TED offers partners the ability to target premium content on the
Homepage and within Talk pages. Brands can work with the TED |
curatorial team to target thematic or contextually relevant ribbons I'._b@ehf
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TED

TARGETED PLAYLIST

TED Playlists provide brands with the ability to align messaging closer to specific topic, area of interest or
category. Opportunities include a sponsorship, which is made up of pre-roll slate, post-roll video,
companion ads and a playlist logo unit.

PLAYLIST TOPICS

TED WATCH DISCOVER ATTEND PARTICIPATE ABOUT Q

e Business

0 e Technology
Playlist (11 talks)

1l; - * Design
Talks by brilliant women in STEM 9
These women are tral l‘.!.vt'vr:. NSOINNG 3 now gonoration of girks 10 ollow thelr lead and chanoe the ratio in STEM (science o Ed ucation

math, engmeerng and tech)

o Art
@ Watch now (2] AdS o It w) Favorss
More

Playlist (11 talks): Talks by brilliant women in STEM

H ' TR L
é ’ How playwo How we're toaching computors to understand pictures ."”“.c“ .
e eatidaata aa o afoa o ED i G S SO Every girl and . 8~
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How | fell in love with quasars, blazars and our incredible
Universe Playlists to watch...
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TED

Banner Advertising

Targeted and ROS 300x250 display
ad are available on premium pages in
the following sections:

-TED.com homepage
-TED ldeas Blog

300x250 UNIT
ON IDEAS BLOG
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TED

10 talks by women that everyone
should watch

Color bravery. A headse! for brainwaves. His/hers
healthcare. 10 big, boid talks from female speakers

WAL b
yyalch »

DAILY + WEEKLY NEWSLETTER SPONSORSHIP

TED offers partners the opportunity to integrate content and ads in newsletters
that communicate the latest TED Talks and developments. Partners can also be
identified as the official sponsor of newsletters.

#TheRacelsOn

Every girl. and woman
should ba'in the rage

Why women should tell the stories of humanity

@& AppStore | P> Google Play

PARTNER OPPORTUNITIES AUDIENCE OVERVIEW

* Logo Placement and Ad unit Daily subscribers 980,000

e Talk of the Day Weekly subscribers 1,900,000
L

Playlist of the Day

e Custom Sponsorship — Native Integration

e Ownership of Newsletter (all of above)
For many centuries (and for many reasons) critically acclaimed creative
genius has generally come from a male perspective. As theater director Jude
Kelly points out in this passionately reasoned talk, that skew affects how we

interore! even non-lictional women's stones and nahts. She thinks there's a



| Amands Burden
£ UGt

' ' | | Urtan phovner
\ . ]

= f S N e 2
. b ~ 2

N

DISTRIBUTI 0 N:f 2

N
t“ ... .. -~ - “.‘ . -.

< ..’ e

-ob.u .v. X .
T ———— — ; . . .
- - r——— -~y oS .- n;\.‘.‘. .
=55 "-0\0\00 P’
Oy — -
—
P

:.'. e
M N > . ",'. .. Y L_“)r.‘- . ..
roewowne ........- | A
4 - -~

TN 2}}-.- '.§:\-;;.

1P




TED

TED AUDIO PODCAST

TED Talks Daily TED Radio Hour

TED Talks Daily delivers some of the world’s leading thinkers and doers The fastest growing show in NPR history and one of the most popular

directly from TED conferences and events around the world. podcasts in the world, the TED Radio Hour is a journey through fascinating
ideas.

OVERVIEW + OPPORTUNITIES

I ED e 19.7M total global monthly downloads

e Featured in Apple Podcast Most
TAL KS Downloaded Podcasts list of 2017
e Average episode consumption: 85%

OVERVIEW + OPPORTUNITIES

e /.5M total global monthly downloads

e Top #7 podcast on Podtrac’s Top
Industry Podcast
e Dynamic Pre-Roll opportunities

e Dynamic Pre-roll and Post-roll
opportunities

e Standard ad copy recording (:15s)

e Standard ad copy recording (:15-:30s)




TED

TED Amplify- Social Channels

TED offers Partners the ability to target sponsored post
across our social media partners to reach desired audience.

TRENDING SOCIAL POSTS

SPONSORSHIP ELEMENTS CAN INCLUDE

¢ Handshake linking back to Facebook Page
e Logo Overlay
¢ Alignment with Trending TED Facebook posts

ISamsonite

"Where in your lives right now might defining your fears be more
important than defining your goals?" — Tim Ferriss
Watch Tim's full TED Talk about overcoming self-paralysis and taking

action: http://t.ted.com/fKKCwsh TARGETING CAPABILITIES
e | ocation
“&W\mn'ﬂti ¢

Age and Gender

e Demographics

Interests

e Behaviors

ALSO AVAILABLE ON

what we most fear
doing, asking, saying... .,

U(,\) Like ‘_,_'l Comment ,/D Share



TED

TED YOUTUBE CHANNELS

Pre roll Opportunities include non-skippable or skippable across TED, TED ED and TED X Channels on YouTube.
Additionally partners can choose from a variety of targeting parameters to reach their desired audience.

SPONSORSHIP ELEMENTS CAN INCLUDE

®* 6 Second Pre Roll
®* 15 Second Pre Roll
* Added Value 300x250

TARGETING CAPABILITIES

* Demo: Age, Gender, Affinity Segments
* Content: Network, Video
* Device

Geo
Language

CHANNEL TARGETING

Brend Brown: Why Your Critcs
At The Ones Woo Court

TED: 7.9M Subscribers
TEDx: 8.9 Subscribers
TEDEd: 5.1M Subscribers
Run across all TED Channels

The 20 Most-‘Wasched TEDToa

The power of vulnerabiity | Beené Brown







TED
TED ORIGNALS

TED Originals will broaden TED’s recognition beyond the 18-minute TED Talk, reaching new audiences through platform-specific
content. We create videos, podcasts, and interactive experiences that represent new ways of learning about world-changing ideas.
Maybe it’s in the form of short, visually arresting storytelling, or deep complex dives into an idea with a TED speaker over a course of

several episodes.

Torchhearere

v B M s

A new series from TED abowt the minds leading us to a brighter century

Sed neque crat. auctor eget tincidunt sed. efficitur eget et Morbi ut facilisis lectus, a porttitor justo.
Vivarmes sagittis dui epet dui imperdist, e tincicunt mi tincidunt. In dui dui, tempas et interdum id,
imperdiet ed Felis. Dosec ultrices ex eget diany rilrum, e lucie turpis varios. Sed lacus oren commoda
in maximms aliquam, accumsan maximus nisi

wRees ATET & 16:68

£  www.ied.com

LOG IN

LOTrcnipearers

I PARTHERSHIP WITH

A new series from TED about
the minds leading us to a
ht‘ighter century

SPONSORSHIP ELEMENTS CAN INCLUDE

e Editorial Promotion across TED Ecosystem

Branded Editorial Section on TED.com

Distribution across TED YouTube Channels with Custom Series Integration
¢ Distribution within Facebook Watch

¢ Title Card Intro and End Slate Custom Content

e Experiential Extensions with related and custom theme

e Media exposure across TED

UPCOMING TED ORIGINAL OPPORTUNITIES

D IY e DIY Neuroscience

NEUROSEIENCE

e Small Thing. Big Story.

Small thing.
Big story.



http://ted.com

TED

FACEBOOK WATCH

As one of Facebook Watch premium launch
publishers we have the opportunity to create a
community around a particular topic, talk or series.
This highly engaged environment allow users to go
beyond a video series feed to interact with the ideas
behind the show and individual episodes. Selected
TED Originals will be created and featured within this

new platform. o
Small Thing Big Story

PARTNERS HAVE THE ABILITY TO FEATURE from TED Talks Small thing.

WwTEDO

e Facebook Handshake

Home

Title Card intro and mention during and after episodes®

Epsooes

e Feature Custom Content and link to publisher or TED pages e

Community

e Community Building Opportunities

Contextually Relevant Thematic Targeting bk D foln A Shae

Latest Episodes

*with Curatorial Approval






TED

CONTENT OFFERINGS

TED can draw on its signature
storytelling expertise to assist
our partners share ideas and
insights in compelling ana
unique ways. TED creates
three different kinds of content
for partners:

e Micro-documentary videos

e animated shorts

e infographics

TED will work with each
partner to identify the most
compelling content direction
and will then select most
appropriate form to best
communicate it.

TEDStudio

TED Studio will:

e Develop original concepts and work with partner to
define the direction of the project

e [ap into the TED ecosystem for potential content ideas

e Generate an overall vision for the content that brings
a TED-lens to the story

e Tap into a pool of TED filmmakers, animators, and writers

e Oversee all aspects of the creation of the content:
from sourcing, treatment and filming through editing,
proofing, and completion

e Provide translation services if required

The Great
Connector

Juliana Robch




TED

TED STUDIO CUSTOM CONTENT DISTRIBUTION + AMPLIFICATION

Sponsored Content

IN ASSOCINICH W+ BCEE AT E

TED WATCH DISCOVER ATTEND PARTICIPATE ABOUT LOG W Q

TECH-DIIVEN IRITWNAT CA

Bose

Bose shared their latest innovation In sound with TED hoping to Inspire unique applications. In the partnership, Bose provided TED Feliows the Deign ul U i lersetion of he amotion behind 11uention Watch 1L Feliows play with he “uture we'r2 bullding — Uould futurz cevices read Ihgvrual labwi
new SoundWear Companion speaker 10 s2e how they would create immersive expenences 1o their audiences. These Fellows discovered tachno cav and bic ogy ~w noh Imm Rnan and ~ering man~# fram cur hral~s? muriurinnEe aniennn elran

unique ways 10 integrate the technoliogy and enhance their spectacie. Watch how in our exclusive video series.

Gabriel Barcia-Colombo

TED-OWNED + OPERATED

TED & Bose Soundwear fedturing TED Fellow Gabriel BarciaColo. @ 4

TED TE.DO.‘ ' Syse.

()

Watch howa TED Fellow Gabriel Barcia-Cclombo craates a Jnigue spin on
a soundstage to create an immersive theatr cal experience. #ScundWear

ldeas vaoth spreeding

TED Fetiow Gabned Barcia-Colombo craated Hes Own unigue SDIN 0N A SOUNGStags, BN Mmersie theatrical eaponence that put

PRUCODAMS N e rOre 5022 OF 3 3enes Of CrAMALS STLONONS. ~ } N
Flaglist (13 talkx)

Tech breakthrough
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U):‘) Like O Comment ,‘i\/ Share

* Micro-documentaries ® Animated Shorts e Ideas Shorts e Infographics 00 s Top C :
o op Comments ~

e Conference Insights e Conference Studio Content e Custom Curated Playlists
SOCIAL CHANNELS TED + PARTNER DISTRIBUTION

e Translation + Versioning Services



TED

CUSTOM CONTENT INTEGRATION

Partners custom content will be featured prominently within
Homepage on TED.com. One or many pieces of custom content will
live within contextually relevant riblbons along with logo for branding.
Users will be taken to unigque landing page to view.

Ideas worth spreading DISCOVER  ATTEND  PARTICIPATE  ABOUT  LOGIN

PLAYLISY

The truth about lying

Beyond our galany, thees bes much more 10 Learn wiy people be - and how 10 spot the
Do Gssovered. Laam how we explorne the nath

unwverse with talics that are definftely out of

™l Wora

o A shark wetsuit (and it’s
- not what you think)

TOMORROW'S
INNOVATION

The workd's first Al legal
assistant

The moral bias behind
yOur search resuits

Are you a giver or a taker? VWhat are animals thinking

and feelng?

How 10 stay caim when VWhy medicne often ha
you know you i be dangerous side offocts
stressod women



http://ted.com

TED

CUSTOM CONTENT LANDING PAGE

We are offering Partners the ability to have a unique custom page to showcase
custom content, insights and additional branding for alignment and messaging
within a premium branded environment.

LOG IN

Q

WATCH DISCOVER ATTEND PARTICIPATE ABOUT

TED

TED & Delta - Insights from TED2017

andees for sessions of intimate conversations, w) (f)

and voices to discuss the
{ conversations on innovation,
= IR AL 4

opportunity by settng ambitious

At TED2017, Deita convened TED at:
bringing together different persp.ectu‘\.'ers.z o’
challenges of the day. Through.m.%.e L;L: s
Delta can further its mission to inspire t .f, ‘[Jpej o
sights on the new, the next and the never eer

biggest innovation

i 2
What about travel inspires you the most

0 talks

Great stories for
your commute

- « Curated by TEL

These unforgettable stones i carry you

it everyday
theough the siog of your evencay

OMORRC
. ‘ . CC(T».'“U:C‘

[} RSATIU
DUF

ELEMENTS CAN INCLUDE

e Multiple Custom Content Pieces
e Partner logo

e Ad unit

e Narrative content

e Additional Editorial Integration and traffic
drivers across the following placement:

e Talks
e Playlists
e Blog Posts



TED

CUSTOM CONTENT DISTRIBUTION

Partners have the ability to achieve scale and reach within our b Twsng
TED, TEDED and TED Partners channels on YouTube. Content ol ey

will be featured within playlist and can be targeted to audience
segments.

Ideas worth Spreaging

The era of Bad fanth in big data must end | Cathy ONent

A MR 1) Q) A 2 "
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*non paid partner channels and social media



TED

CUSTON CONTENT WITHIN TED SOCIAL PLATFORMS

Custom Content will be amplified across TED social ecosystem. User will be able
to watch content on social channel, TED.com or their own internal channels.

TED TED © with{Delta

Insights from Delta + TED: How can a new place inspire new ideas?

TOMORROW'S
INNOVATION

BEGINS WITH THE %;ERSA
WE START \

KL CLMRING
ADELTA =

J. Somerfields

With the J. Somerfields App, the latest looks
are always at your fingertips.

SPONSORSHIP ELEMENTS CAN INCLUDE

e Featured Custom Content
e Handshake linking back to Facebook Page

e Can be viewed within social ecosystem, on a TED
Custom Landing Page, or Publisher Page

TARGETING CAPABILITIES

e | ocation

Age and Gender

e Demographics

Interests

e Behaviors


http://ted.com
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CUSTOM
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STUDIES




Custom Content:
Toyota

TED partnered with Toyota to
help amplify a teen-focused
campaign focused on
discouraging texting and
driving. To put the message in
a context that young people
would identify with, TED
commissioned a video game
style animator to put a fresh
new spin on the topic.

youtube.com/watch?v=JQKEL DNnzUQ


https://www.youtube.com/watch?v=JQKELDNnzUQ

Custom Content:
LEXUS

TED partnered with Lexus to
explore the creative tension
between design and
engineering that drives the
iInnovation process. A series of
three short films was created,
themed around the design of
one existing model, a concept
car in development, and a look
ahead to the future. Lexus used

the array of content as part of
its media buy on TED.com and
promoted the content on social
channels.

HYBRIDTHINKING

Lexus Engineering and Design Talk Future

:

).,

PAUL WILLIAMSEN

National Manager of Global Education at Lexus International
25 years

youtube.com/watch?v=qUysJI5Re-0

ALEX SHEN
Studio Chief Designer at Calty

22 years



https://www.youtube.com/watch?v=qUysJl5Re-o

Custom Content:
HSBC

TED partnered with HSBC to
help the bank successfully
launch a new ideas-based
event program in Singapore.
TED produced a custom
magazine for distribution

at the event.

Titled Great |deas, this co-
branded publication featured

stories about a collection of
TED Fellows whose work also
aligned well with themes
explored at the event. In the
lead-up to the event, HSBC
also sponsored a themed-
aligned playlist on TED.com.
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http://TED.com

Custom Content:
Mazda

TED partnered with Mazda to
showcase some of the

iINnnovative individuals from within
the
TED community.

TED identified four TED Fellows
whose work ranged from
eradicating blindness in rural
Kenya to the development of
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iInexpensive oll spill cleanup
technology to crowd-sourcing
science tasked with discovering
new planets.

A crew traveled to four
continents to chronicle the work
and to create 4 short films which
were showcased on Mazda’s
content site along with photo
essays and articles. All assets
were translated into 19

languages and populated the
site across Mazda’s Kenya Hong Kong Los Angeles/Washington DC

youtube.com/watch?v=TOhfpQuWQj8 youtube.com/watch?v=eHp3eK4Bw5U youtube.com/watch?v=VQc4nhQYHXo
European markets.



https://www.youtube.com/watch?v=T0hfp9uWQj8
https://www.youtube.com/watch?v=VQc4nhOYHXo
https://www.youtube.com/watch?v=eHp3eK4Bw5U

Custom Content:
Clinique

TED partnered with Clinique to
help source some new smart
thinking, mirroring messaging
around the company’s new
Smart brand. TED identified
three women doing inspiring
work, produced a short film
about each woman, and created
an animated trailer that invited
viewers around the world to
share their own idea.

The program was unveiled by
Jane Lauder at a dinner at
TEDWomen 2015. All assets
were translated into 9 languages
and were seen as post-roll video
on TED.com and on Clinique
social media channels
worldwide. A winner was
selected from several hundred
entries and a fourth and final film
was created.

' S Fa.r+ntr'-nj w;{'lh TED

t+0 ce‘e.l:rn‘h: new Smart ideas

Smart Ideas Trailer

youtube.com/watch?v=BE6MC4bYgMc

TR T ™

JANE CHEN
qnu' +he EMLPECE

Smart Ideas Winning Film

youtube.com/watch?v=ndEwTIAI1po



http://TED.com
https://www.youtube.com/watch?v=ndEwTiAl1po
https://www.youtube.com/watch?v=BE6MC4bYgMc



